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Quarterly QuesTION
01 - Key Priority Focus: Planning
‘Coming out of Covid’

2 weeks
4 questions
107 responses

Thank you for participating in the
first of our Members'
Questionnaires.
We hope you find this feedback of
interest.

Q1 - What do you feel should be the post-Covid focus for
Sheffield City Centre? Please rate the following priorities from
low to high (1 to 5).
Public realm/ green space
Infrastructure/ connectivity
Residential neighbourhoods
Workplace Options
Hospitality (bars & restaurants)
Cultural offer (museums/ art galleries)
Entertainment (performance venues/ cinemas/ bowling/ etc)
Retail offer
All priorities scored relatively highly, with percentage of total
points allocated to each varying between 10.7% and 13.7%. This
reflects a general appreciation (evident in the supporting text)
that all elements are important and interrelated. Average
scores (out of 5) as follows:
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Q2 - Have we missed anything? If so, please provide details and
state its level of priority to you (optional question).

Being an optional question, we received 21 responses, with
many of these elaborating / expanding on aspects of the key
priorities listed in Q1 (eg parking relating to infrastructure and
connectivity).
Whilst there wasn't sufficient consensus within the responses
received to clearly identify any one particular additional
priority, some interesting points include:
The importance of identity / vibe & in particular Sheffield's
relationship to the Peak District
Education provision - to attract families and young people
Outdoor recreation / sport / health & wellbeing - Sheffield
is the Outdoor City
Safety & Security
Civic Functions

Q3 - Please elaborate on your top priority - for example what
would you like to see and how do you see this being delivered.

There is a consensus amongst a large number of members that
variety is key and that what is needed is an integrated solution,
with multiple uses working together to attract people and
ensure that they stay longer. The degree of connectivity
between uses is also seen as key, with equal attention paid to
the development of links between the city centre and areas such
as Victoria Quays, Eccleshall and Kelham.
Public space is seen as a central unifying component around
which multiple activities (both fixed and “pop-up”) can provide
a rich experience for visitors, workers and residents. A more
continental approach to the use of outdoor space is desirable,
and one which sets Sheffield apart by building on its Outdoor
City brand and which provides for a lively evening economy (a
24hr city).
There is a clear desire for more trees and green spaces,
combined with enhanced pedestrian and cycle-friendly
connections and a reduction in the impact of cars on the public
realm. At the same time, ease of access to the city centre by car
and cheap or free parking is seen as key to competing with out
of town shopping and leisure destinations. The two are not
mutually exclusive.
Safety and security is a common concern, with the need to
manage public space highlighted. The recent economic climate,
exacerbated by Covid, has increased the visibility of
homelessness in the city centre, which needs to be addressed in
a meaningful manner.

Q3 - Continued

The need for an increased cultural and entertainment offer is
noted, helping to develop Sheffield’s USP and providing people
with a reason to come into the city centre, ideally supported by
free access and family-friendly events. The cultural value of the
city’s heritage built environment is also noted, and a plea made
to stop demolishing our historic buildings.
Whilst it is acknowledged that retail is no longer the primary
function it used to be, it is still seen as a vital part of the mix
and a reason for people to come to the city centre. Many see the
lack of a decent retail offer as leading to reduced footfall and
the creation of a ghost town. Generational differences are
highlighted with the internet or Meadowhall not providing an
attractive shopping experience for older people.
Sheffield as a City of Makers. The need to attract quality
independents is noted by many as a means of establishing a
unique offer and identity which can compete with other
locations, including the centres of other major northern cities
such as Leeds. It was noted that rental / rates need to be
structured in a manner which supports start-ups in the city
centre.
Workplace and Residential attracted relatively few comments,
which aligns with their relatively low scoring in Question 01. In
both instances, variety of provision is seen as being key in
creating diverse communities and ensuring peoples’ needs are
met.

Q3 - Continued

Q3 - Responses Wordcloud

Q4 - Which part of the City Centre should be activated or
developed as a priority?
Out of the 32 different places mentioned, below are those which
appeared two or more times, alongside the number of mentions.
Fargate appears in almost half of the responses, with a sense
that it has been adversely impacted by an emphasis in
development elsewhere in the City Centre, as has Castlegate.
The impact of John Lewis pulling out of such a prominent
location in the City Centre is also clearly on peoples' minds,
driving a desire to find a speedy solution to what might
otherwise have a very damaging impact if allowed to remain
unoccupied for too long.
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